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FORWARD 

The Public Telecommunications Act of 1988 requires the Corporation for Public Broadcasting (CPB) to 

report annually on the provision of services to minority and diverse audiences by public broadcasting 

and public telecommunications entities.  The Act also requires CPB to compile a triennial assessment of 

the needs of these audiences.  The Act defines minority and diverse audiences as racial and ethnic 

minorities, including African Americans, Asian Americans, Hispanics, Native Americans (including Alaskan 

natives), and Pacific Islanders; recent immigrants; persons who do not speak English as their native 

language; and adults who lack basic reading skills.  CPB has broadened the definition to include other 

underserved populations, including the physically impaired, children, and low-income and rural 

communities 

EXECUTIVE SUMMARY 

CPB is a private, non-profit corporation created by Congress in 1967.  The Corporation is not a 

government agency.  It promotes public telecommunications services (television, radio, and online) for 

the American people.  CPB invests in approximately 1,300 local radio and television stations—their 

services, their programs, and their initiatives.  These CPB-funded stations reach virtually every 

household in the country.  CPB is the largest single source of funding for public television and radio 

programming.  CPB funds diverse and innovative programming that is educational, informative and 

cultural.  Most CPB-funded television programs are distributed through the Public Broadcasting Service 

(PBS).  CPB-funded radio programs are distributed primarily through National Public Radio (NPR), 

American Public Media (APM), and Public Radio International (PRI).  CPB, in partnership with stations, 

created PBS in 1969 and NPR in 1970.  CPB does more than invest in quality programming; it helps 

parents and teachers educate children by providing resources that enhance the learning process.  

DIVERSITY, DIGITAL AND DIALOGUE  

CPB remains focused on facilitating a public media system that is valued by all Americans and reflects a 

diversity of ideas, content and talent.  Technology has made it possible for public media to connect 

serve a growing audience in a myriad of ways and over different platforms.  We are now able to 

customize the public media experience in ways that are relevant to the lives of Americans of all ages and 

diverse backgrounds.  As David Fanning, the creator and producer of the award-winning FRONTLINE 

said, “technology has finally caught up with public media’s mission.” 

Today’s public media, on-air, online and in the community, are meeting audience expectations through 

the creation of new kinds of content, new infrastructure on which to deliver content and new methods 

of managing content across multiple platforms.  Our core values of collaboration, partnership, 

innovation, engagement and diversity are reflected in the “Three D’s” – diversity, digital and dialogue – 

which guide CPB’s strategic approach to program investments system-wide. 
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TELEVISION  

National Minority Consortia 

Since 1979, the National Minority Consortia has served to bring diverse voices to public broadcasting by 

providing seed money to producers of multicultural content.  From its inception, the minority consortia 

has provided hundreds of hours of programming and content to the PBS system, and spearheaded 

innovative training initiatives to cultivate the next generation of minority talent in public broadcasting. 

The Center for Asian American Media (CAAM), Latino Public Broadcasting (LPB), the National Black 

Programming Consortium (NBPC), Native Americans in Public Telecommunications (NAPT) and Pacific 

Islanders in Communications (PIC) represent public television’s five minority consortia. 

Center for Asian American Media 

CAAM is a non-profit organization dedicated to presenting stories that convey the richness and diversity 

of Asian American experiences to the broadest audience possible. 

www.asianamericanmedia.org   

Latino Public Broadcasting 

LPB supports the development, production, acquisition and distribution of noncommercial educational 

and cultural television that is representative of Latino people, or addresses issues of particular interest 

to Latino Americans.  These programs are produced for dissemination to the public broadcasting 

stations and other public telecommunication entities.  By acting as a minority consortium, LPB provides 

a voice to the diverse Latino community throughout the United States. 

www.lpbp.org 

Pacific Islanders in Communication 

PIC is a non-profit organization that tells the stories of Pacific Islanders — the first peoples of Hawai’i, 

Guam, America Samoa, and other Pacific Islands — by supporting, promoting, and developing Pacific 

Island media content and talent.  By funding and distributing film, video, and new media to the broadest 

possible audience, PIC seeks to generate a deeper understanding of Pacific Island history, culture, and 

contemporary challenges.  PIC also provides scholarships, training, professional development, and 

community to support media talent.  

www.piccom.org 

National Black Programming Consortium 

NBPC was founded in 1979 and is dedicated to developing black digital authorship and distributing 

unique stories of the black experience in the new media age.  Since 1991 NBPC has invested over $7 

million dollars in iconic documentary productions for public television; trained, mentored, and 

supported a diverse array of producers who create content about contemporary black experiences; and 

http://www.lpbp.org/
http://www.piccom.org/
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emerged as a leader in the evolving next-media landscape.  NBPC distributes engaging content online at 

BlackPublicMedia.org and via broadcast through its documentary series Afropop: The Ultimate Cultural 

Exchange.  NBPC also facilitates the community engagement project Public Media Corps.  

www.nbpc.tv. 

Native American Public Television 

NAPT serves native producers and Indian country in partnership with public television and radio.  NAPT 

works with native producers to develop, produce and distribute educational telecommunications 

programs for all media including public television and public radio.  NAPT supports training to increase 

the number of American Indians and Alaska Natives producing quality public broadcasting programs. 

This includes advocacy efforts promoting increased control and use of information technologies, and the 

policies to support this control by American Indians and Alaska Natives. 

www.nativetelecom.org 

American Graduate: Let’s Make It Happen  

Serving at risk youth through local public media stations 

This CPB-funded public media initiative will help local communities across America find community 

solutions to address the high school dropout crisis, which is particularly acute in minority communities.  

CPB, in partnership with America’s Promise Alliance and the Bill & Melinda Gates Foundation, is working 

with public media stations in more than 60 markets where the dropout crisis is most acute, to raise 

awareness and coordinate action with community partners to improve on-time graduate rates.  These 

stations will provide their resources and services and work directly with students, parents, teachers, 

mentors, volunteers and leaders to develop locally-based solutions to address the dropout crisis in their 

respective communities.  CPB is also investing in national content to help communities frame the crisis 

locally and tie their efforts to addressing this national epidemic.  Programming includes limited 

primetime series, segments on existing series and coordinated news and public affairs coverage on radio 

and TV, such as Tavis Smiley Reports: Too Important to Fail, PBS NewsHour, FRONTLINE, and StoryCorps’ 

National Teachers Initiative. 

America Revealed 

This transmedia project is connected to a four-part series that will explore the interdependent and 

interwoven infrastructure networks that link America together.  With a focus on agriculture, 

manufacturing, energy and transportation, the series will visually dramatize these connections through 

an innovative use of CGI, aerial photography and satellite imagery.  Each episode will introduce the men 

and women who maintain these fragile systems which can be rendered dysfunctional by man-made or 

natural disasters.  Research and development (R&D) Funding was provided to test hosts and writers for 

the series.  The host, Yul Kwon, was the winner of the CBS reality show Survivor and former FCC Deputy 

Chief of Consumer and Governmental Affairs. 

http://blackpublicmedia.org/
http://blackpublicmedia.org/watch/afropop
http://blackpublicmedia.org/watch/afropop
http://www.nbpc.tv/
http://www.nativetelecom.org/
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Blacks in Latin America  

This four-part series hosted by Henry Louis “Skip” Gates, Jr. of Harvard University explores the African 

Diaspora through genealogy and individual stories to discover how slavery and colonialism shaped and 

defined many countries and islands in present day Latin America.  

Digital Diaspora Family Reunion  

This multi-media portal uses the power of interactivity to highlight the diversity of the African American 

experience by bringing together photographs, history and story-sharing.  Users upload their family 

photographs, video and text to create a living repository of the African American experience.  The 

project is intended as an intergenerational act of discovery, using photographs to provide social and 

historical context while celebrating and uncovering individual stories.  

Exploring Our Roots  

Harvard scholar Henry Louis Gates, Jr. turns to the latest tools of genealogy and genetics to uncover the 

family histories of twelve renowned Americans in an exploration of race, culture and identity in America. 

Featured subjects include professor and poet Elizabeth Alexander, chef Mario Batali, comedian Stephen 

Colbert, novelist Louise Erdrich, journalist Malcolm Gladwell, actress Eva Longoria, musician Yo-Yo Ma, 

director Mike Nichols, Her Majesty Queen Noor, television host/heart surgeon Dr. Mehmet Oz, and  

actress Meryl Streep. 

Frontline: The Next Generation 

Since 1983, FRONTLINE has served as public television’s flagship public affairs series.  In 2010, the series 

added seven new magazine format programs to each season.  This gives it the capacity to provide rapid 

response coverage of domestic and international stories, and social and cultural issues.  The build-out of 

FRONTLINE's presence creates a larger space on-air and online for a new generation of diverse video 

journalists.  FRONTLINE producers and editors mentor these young journalists to produce the new 

digital and broadcast content. 

In Performance at the White House: Celebrating the Songs of the Civil Rights Movement  

This one-hour music special taped at the White House honored Black History Month and the Civil Rights 

Movement with outstanding performances from artists such as Smokey Robinson, Bob Dylan, Joan Baez, 

Natalie Cole, Pete Seeger, Jennifer Hudson, and The Blind Boys of Alabama, among others.  

Lidia Celebrates America 

Lidia Celebrates America showcases diversity through an exploration of how various cultures and   

generations celebrate weddings and holidays via family traditions.  Two primetime, hour-long 

documentaries will focus on a total of eight immigrant-American ethnicities through a lens that will 

demonstrate how culture and family heritage play a part in the foods we eat and the rites that define us. 
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Story Corps Animated Shorts   

StoryCorps is one of the largest oral history projects of its kind, and millions listen to the weekly 

broadcasts on NPR’s Morning Edition.  This project will expand the radio "dialogue" to television via a 

series pilot which translates some of the best and most powerful archived radio stories into visual, 

animated interstitials.  The interstitials will focus on diversity through the people whose stories are told 

and in the subject matter covered, giving voice to those who are commonly underrepresented in 

broadcast media.  

Need to Know   

Need To Know, a half- hour weekly national news program, features in-depth reporting, intelligent 

analysis and commentary, as well as investigative and international pieces.  It occasionally offers 

whimsical and satirical features through its diverse cadre of hosts and reporters.  Editorial interests 

include current events (domestic and international), culture (media, technology, entertainment, the 

arts), health, science, politics, the economy, energy, the environment and national security. 

The Calling  

This four-hour documentary series follows the dramatic journeys of eight young people of faith who 

decide to enter the clergy.  Its principal characters include Jewish and Muslim Americans as well as 

Christians from Asian American and Latino American backgrounds. 

World Multicast Channel  

The World Channel is a new digital muticast service designed to extend the reach of public media to new 

communities using both broadband and digital content.  World will also serve as a model for innovation 

and diversity in public media by demonstrating the effective usage of digital spectrum as a method to 

connect stations with younger, more diverse audiences. 

Diversity and Innovation Fund  

CPB and PBS established a Diversity and Innovation Fund to support the PBS National Program Service 

(NPS).  The Diversity and Innovation Fund (D&I) aims to broaden the NPS audience by attracting 

younger, more diverse viewers.  In its inaugural year the fund supported several projects by a wide-

ranging group of producers using new emerging technologies to reach audiences.  

 Not in Our Town III: Light in the Darkness  
This documentary series and outreach campaign combines public television broadcasts with 

grassroots events, educational outreach and online activities to help communities battling 

bigotry and intolerance.  Light in the Darkness, a 60-minute documentary, tells the story of a 

hate crime committed in a New York in 2008 and the community’s response.  
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 The Longoria Affair  

Sixty years ago the only funeral home in a small Texas town refused to hold a wake for Felix 

Longoria, a decorated Mexican American soldier killed in battle during World War II.  Their 

refusal became front page news across the country, launching a national civil rights movement 

led by Mexican American veterans.  The CPB D&I Fund supported the creation of a Spanish-

language audio track via the SAP channel.  It also supported the creation and management of 

social network marketing to general audiences with emphasis on reaching the Latino community 

nationwide.  In 2011, the program was nominated for an Emmy award in the historical 

documentary category.  

 

 Slavery by Another Name 

Based on the Pulitzer Prize-winning book of the same name, this 90-minute documentary 

examines a deliberate system of racial suppression that held thousands of African Americans in 

a state of involuntary servitude well into the 1960s.  Funding supported the creation of 

innovative social media tools, web content, community outreach and educational resources. 

RADIO  

Michael Eric Dyson Show  
 
Hosted by award-winning author, scholar and social commentator, Dr. Michael Eric Dyson, this show 

represents an opportunity for public radio to continue to celebrate diversity and grow audiences of color 

to levels that are more reflective of American society.   

 

African American Public Radio Music Research  
 

As part of an ongoing effort to increase African American listeners of public radio, market analysis and 

music testing were conducted in three significant markets.  This music research study was conducted to 

inform programming decisions and develop a new, unique music format that will serve as a model for 

other stations.  

 

Native America Calling/National Native News 

 
Native America Calling, produced by Koahnic Broadcast Corporation in Anchorage, AK, is a daily 

interview and call-in program that provides a live forum for Native issues.  The program educates, 

informs and enlightens with a goal of finding common ground among Natives Americans of different 

backgrounds, and between Native Americans and non-Native listeners. 

 

The Promised Land  

The Promised Land focuses on the stories of people who are transforming communities.  Each one-hour 

radio program features intimate conversations with leaders – from urban homesteaders to rural activists 

to Nobel laureates –  who are working toward environmental and economic sustainability.  The program 
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and its website bring a broad range of new voices and perspectives to public radio.  The program’s host 

is Public Radio Talent Quest winner and MacArthur "genius" Majora Carter.  

Snap Judgment 

Public Radio Talent Quest winner, Glynn Washington, strategically bundles his unique brand of 

storytelling with a multi-platform approach to create content and community online and on-air.  Snap 

Judgment highlights voices outside the public media mainstream, allowing local stations to more 

effectively engage their broader communities.  It invites the audience to tell its stories by submitting 

content online or through mobile applications.  The project’s goal is to redefine storytelling for a new 

generation of public media users.    

State of the Re:Union Phase 2  

State of the Re:Union is an innovative, multimedia, multi-platform project that provides content to the 

World channel, NPR, public radio stations and digital outlets.  The project travels the country creating 

one-hour radio episodes, short video documentaries, podcasts, image galleries, and articles to immerse 

its audiences in the distinctive culture and sensibilities of a particular community.  Public Radio Talent 

Quest winner and host Al Letson is pioneering an integrated approach to digital storytelling that reflects 

the diversity of America. 

The Takeaway 

The multi-platform morning news program produced by WNYC and PRI is a key element of a new service 

for the next generation of public media users. 

Undercurrents  

Undercurrents is a daily music service designed to appeal to Native listeners.  It provides Native radio 

stations with low cost, turn-key programming that extends and enhances their service to local 

communities.  Undercurrents is not only the backbone of Native Voice 1 (NV1), but has also proven to 

have wide appeal to listeners of Triple-A stations nationwide.  Undercurrents, carried on nearly 50 

stations, is created by RadioCamp, LLC, a Native-owned and operated production company. 

 
Radio Minority Organizations 
 
African American Station Services 

This project will provide comprehensive services to approximately 25 African American public radio 

stations in the areas of development, training, local programming, institutional positioning and 

community engagement.  Services are provided by the National Federation of Community Broadcasters, 

in partnership with the Development Exchange.     
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Latino Public Radio Consortium 
The Latino Public Radio Consortium supports the inclusion of Latinos in public broadcasting by providing 

capacity services to Latino stations, building partnerships, and providing a clearinghouse of information 

on relevant and substantive cultural, news and informational Latino programming. 

 

Native Public Media 

Native Public Media promotes healthy, engaged, independent Native communities by strengthening and 

expanding Native American media capacity, aiming to empower a strong, proud Native American voice. 

The capacity of Native people to access, operate, produce, participate in and control their own media is 

critical to the future of Native America. 

 

NV1  

NV1 provides 24/7 radio program distribution services to Native American public radio stations, Native 

American public radio producers, and others with an interest in providing or broadcasting such 

programming.  The project also provides a 24/7 stream over the Internet.  The service utilizes the Public 

Radio Satellite System Content Depot platform. 

 

EDUCATION 

 

Sid the Science Kid  

Sid the Science Kid is a preschool science series based on the premise that young children have an innate 

interest in science, as expressed through their curiosity, investigative nature and questioning of the 

world around them.  The program actively engages a diverse audience base by featuring a multi-ethnic, 

multi-gender cast of characters, and represents the growing professional presence of women in science.  

In the Season 2 outreach effort, the producers are partnering with the National Head Start Association 

to offer Sid the Science Kid Camps in 15-20 Head Start classrooms across the country. Materials for 

teachers and parents are available in English and Spanish, and a Spanish-language version of the series is 

also available. 

My Source Education Innovation Awards  

CPB provided awards of $3,000 each to 40 public media stations in recognition of the stations’ 

innovative educational programs.  The award allowed the stations to continue, promote and/or enhance 

their work.  Examples of these innovative programs include WHUT/Howard University Television which 

used the award to support their use of media and technology to advance education, with an emphasis 

on working with D.C. public schools and child care centers in neighborhoods with the highest 

concentration of families below the poverty line.  And Boston public broadcasters WGBH and WBUR-FM 

focused a journalistic spotlight on the high school dropout crisis in Massachusetts. 
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Roadtrip Nation 

Roadtrip Nation includes a documentary series, educational curriculum, and national campaign that 

empower students to define their own road in life by exploring the pathways of others.  The outreach 

campaign focuses on empowering students in disadvantaged communities who may not be motivated to 

stay in school or achieve the highest levels of success.  Six hub stations worked with Roadtrip Nation 

producers to establish a model by which the program can spread to high schools and public television 

stations across the country.  Each selected station has launched a customized portal that features the 

Roadtrip Nation experience curriculum, and features a STEM Pathways Hub to stimulate interest in 

careers in math, science, technology and engineering.  The Roadtrip Nation educational curriculum and 

materials are part of the resources being developed as part of CPB’s “American Graduate: Let’s Make It 

Happen” initiative. 

Ready To Learn 

The core mission of the CPB Ready To Learn (RTL) initiative was to engage and teach kids how to read, 

with a particular focus on serving families with children ages 2-8 living in poverty.  Funded by the U.S. 

Department of Education, the CPB/PBS partnership was awarded $72 million (Fiscal Years 2006-2010) to 

develop quality digital content that is both research-based and highly engaging. 

The initiative was powered by a Literacy 360-approach, which acknowledges that children’s literacy is 

strengthened when surrounded by an abundance of opportunities to practice and reinforce specific 

skills.  Ready To Learn engaged children and families on-air, online, and on the ground, with local public 

television stations targeting neighborhoods of need with messages and content to strengthen children’s 

literacy.  Local public television stations’ commitment and investment in early literacy provided a 

platform for significant financial contributions to communities of need.  Ready To Learn promoted 

simple behaviors that help build children’s literacy skills, and sought to convene coalitions of community 

organizations to identify needs and work in the community on behalf of children’s literacy. 

During this grant, Ready To Learn launched four television series’ for young children — SUPER WHY!, 

Martha Speaks, The Electric Company, and Word World — each of which have innovative, high-quality 

content websites.  

Twenty public television stations piloted and implemented Ready To Learn interventions: 

Alabama Public Television      Birmingham, AL 
Eight – KAET         Phoenix, AZ 
Iowa Public Television      Johnston, IA 
KLRN          San Antonio, TX 
KPBS          San Diego, CA 
KQED          San Francisco, CA 
Louisiana Public Broadcasting     Baton Rouge, LA 
Maryland Public Television      Owings Mills, MD 
Mississippi Public Broadcasting    Jackson, MS 
WFSU          Tallahassee, FL 
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WGTE          Toledo, OH 
WHRO          Norfolk, VA 
WHUT          Washington, DC 
WLJT          Martin, TN 
WNED          Buffalo, NY 
Nashville Public Television      Nashville, TN 
WPSU          State College, PA 
WSIU         Carbondale, IL 
WSRE          Pensacola, FL 
West Virginia Public Broadcasting    Charleston, WV 

 
In September 2010, CPB and PBS received notification of a new Ready to Learn grant for nearly $72 

million from the U.S. Department of Education's Office of Innovation and Improvement.  CPB and PBS 

submitted a joint application in June in response to an RFP designed to fund research, development and 

deployment of transmedia content to improve the math and literacy skills of children ages 2-8, 

especially those living in poverty.  The grant, which provides CPB and PBS nearly $15 million annually 

from 2010 to 2015, will allow public media to advance pioneering work on behalf of the next generation 

of children.  This is the fourth Ready To Learn grant received by CPB and PBS since 1995. 

Ready To Learn: Digital Intergenerational Family Literacy Game 

In this video game development project, Sesame Workshop created a downloadable PC game called 

“Electric Racer,” as well as a research prototype that uses motion-capture play dynamics, to examine 

how intergenerational play can support learning.  “Electric Racer,” available to download from the 

Electric Company web site on PBS KIDS GO!, is meant for parents and their 6-8 year old children to play 

together. It features the highly diverse cast of the award-winning PBS KIDS series The Electric Company. 

Sesame Workshop distributed 10,000 flash drive bracelets containing the game through 50 public 

television stations in order to provide the game to underserved children and families without internet 

access. 

Ready To Learn: Super Why Camp Technology 

Super Why! producers expanded the popular and research-proven summer reading camp curriculum to 

include a collection of online educational games as well as computers and internet access for up to 100 

camps in the high-need, diverse 20 Ready To Learn target markets.  The project extended the learning 

power of the curriculum and exposed campers to technology, which participants found to be engaging, 

stimulating, and fun.   

Ready To Learn: RU There? Comic Book and Media Content Outreach 

RU There? is an immersive transmedia literacy science fiction experience for struggling readers.  The 

project begins with an on-air broadcast special and includes a multiplatform literacy experience, printed 

and digital comic books, online games, and a music video.  Featuring two African American protagonists, 

Max and Devyn, RU There? was distributed to high need communities through the 20 Ready To Learn 
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target market stations who distributed the print comic books, hosted the web games, and held special 

outreach events to support the program. 

Ready To Learn: The Electric Company Supplemental Outreach 

Sesame Workshop developed content from RTL-funded series The Electric Company into an organized 

learning program consisting of three main components: a Digital Literacy Resource (DLR), lesson plans, 

and a professional development video for teachers.  These elements were targeted to low-performing 

schools to help struggling students become proficient reader and was delivered through interactive 

whiteboards and online.  Sesame Workshop piloted this program to approximately 500 2nd-grade 

students and their classroom teachers in three highly diverse schools in Kansas, California, and 

Louisiana. 

Ready To Learn: Word World E-Books 

Word World, LLC developed four E-books featuring characters and stories from the award-winning PBS 

KIDS series Word World.  These E-books , which replicate traditional real world reading in an interactive 

way, were distributed to more than half a million children through strategic partners including the 20 

RTL target market stations, Head Start, the Parent/Child Home Program, and Kids in Distressed 

Situations 

Super WHY! Phase 2 – Multiplatform Content Expansion 

Super Why! developed multi-platform content to build reading achievement for children aged 3-6 with a 

special focus on economically disadvantaged families.  Program content focuses on the key literacy skills 

as set forth by the National Reading Panel: letter identification, word decoding, phonemic awareness, 

word encoding and phonics, reading comprehension, vocabulary and fluency. 

PROFESSIONAL DEVELOPMENT  

Producer's Institute for New Media Technology  

 

The Producer's Institute for New Media Technologies is a ten-day residency training workshop for 25-29 

public media content creators to develop and prototype multiplatform, interactive public media.  The 

program is hosted by the Bay Area Video Coalition, a non-profit organization that connects independent 

producers and underrepresented communities to emerging media technologies. 

 

Firelight Media Lab 

 

Firelight Media’s Producers’ Lab is a mentorship program for independent producers from diverse 

backgrounds.  Participating producers work with award-winning filmmaker, Stanley Nelson, and his team 

of senior producers, writers, editors, new media, and fund raising specialists to complete their projects 

for a national broadcast.  The Lab also provides quarterly workshops and seminars to producers on 

relevant and contemporary topics. 
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NALIP: Professional Development 2010 

 

The National Association for Latino Independent Producers (NALIP) addresses the needs of Latino 

independent producers and promotes the advancement and development of Latino film and media. 

Through a hands-on curriculum, producers in the Professional Development program are given intensive 

mentoring on their projects from development to post-production.  Projects in post-production are 

given the opportunity to re-cut and score sequences, and to receive feedback on rough cuts and 

completion plans.  

 

Diverse Voices Project Season IV 

 

The Diverse Voices Project is a professional development program designed to bring emerging content 

makers to the national schedule.  This mentorship program cultivates new and diverse talent for PBS’ 

pool of national producers.  Participants receive editorial guidance from established public media 

professionals and their programs are broadcast on the POV series.   

 

SilverDocs Festival and International Documentary Conference 2010 

 

Silverdocs is a seven-day internationally renowned film festival that celebrates independent thinking 

and generates global media attention.  Silverdocs supports the diverse voices and free expression of 

independent storytellers and fosters the power of documentary to enhance our understanding of the 

world.  Anchored in the National Capital Region, where important global and national issues are the 

daily business, Silverdocs is marked by its relevance, broad intellectual range, and wide public appeal. 

 

Workforce Diversity Associates  

 

The Workforce Diversity Associates Program provides partial financial support of site-based positions for 

stations or content developers in the areas of community engagement, digital innovation, content 

development, or development.  The program is intended to spur sustainable long-term employment 

opportunities in organizations committed to diversifying their staff.  In 2010, public media organizations 

to participate were Center for Asian American Media, WABE-FM, WJCT-FM/TV, WNCY-FM, and WPT-TV.  

 

Producers Academy 

 

Hosted at the offices of WGBH in Boston, this week-long  annual training workshop provides 

professional development for at up to 25 diverse television producers in all areas of the production 

process, including program development, production planning and administration, directing, publicity 

and outreach, and digital media.  
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Public Awareness and Engagement: Online Professional Development Platform 

 

This online platform is based upon communications best practices as well as the experiences and lessons 

learned from the deployment of the Public Awareness Initiative.  The platform guides users through 

developing and executing successful strategies to build awareness of the station's content and services 

and integrating those strategies into their engagement, development, and content delivery activities. 
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EMPLOYMENT & PROGRAMMING DATA 

 

 

 

 

 

 

 

 

Corporation for Public 
Broadcasting  

 

 2009 2010 

 Total # Total % Total # Total % 

Total Staff  
111 100% 113 100% 

Non-Minority  
67 60% 73 65% 

Minorities  
44 40% 40 35% 

Males  
51 46% 49 43% 

Females  
60 54% 64 57% 

     
      FEMALE STAFF 

REPRESENTATION 
 

 

 2009 2010 

 Total # Total % Total # Total % 

Total Females 
60 54% 64 54% 

Executive/Sr 
Officials & Mgrs. 2 17% 3 23% 

First/Mid Officials 
& Mgrs. 8 38% 9 41% 

Professionals 
37 63% 36 62% 

Administrative 
Support 13 68% 16 80% 

     
      MINORITY STAFF 

REPRESENTATION 
 

 
 2009 2010 

 Total # Total % Total # Total % 

Total Minorities 
44 40% 40 35% 

Executive/Sr 
Officials & Mgrs. 1 8% 2 15% 

First/Mid Officials 
& Mgrs. 4 19% 3 14% 

Professionals 
24 41% 22 38% 

Administrative 
Support 15 79% 13 65% 
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Other Nat’l Organizations 
(PBS and NPR)

1
 

 
 
 
 
 

TOTAL STAFF    
 

  

  

 2009 2010 

  Total 
# 

Total % Total # Total % 

 Total Staff  1153   1226   

 Non-Minority  819 71% 855 70% 

 Minorities  334 29% 371 30% 

 Males  578 50% 613 50% 

 Females  575 50% 613 50% 

 

      

       FEMALE STAFF 
REPRESENTATION 

 

  

  2009 2010 

  Total 
# 

Total % Total # Total % 

 Total Females 784   613   

 Executive/Sr 
Officials & Mgrs. 

20 3% 20 3% 

 First/Mid Officials 
& Mgrs. 

150 19% 154 25% 

 Professionals 311 40% 331 54% 

 Administrative 
Support 

62 8% 73 12% 

 

      

       MINORITY STAFF 
REPRESENTATION 

 

  

  2009 2010 

  Total 
# 

Total % Total # Total % 

 Total Minorities 334   371   

 Executive/Sr 
Officials & Mgrs. 

8 2% 9 2% 

 First/Mid Officials 
& Mgrs. 

76 23% 79 21% 

 Professionals 138 41% 158 43% 

 Administrative 
Support 

47 14% 57 15% 

 

                                                           
1 For national organizations, the percentages that are provided for each of the EEO job categories are the number of minorities 

(or females) in that EEO job category and the full number of staff in that EEO job category. 
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Station Employment 
2009-2010  

        2009 2010    % Change 

   Radio:       

      Minority 1,060 1,156 9.06% 
      Total 5,186 5,403 4.18% 
      Percent Minority: 20.44% 21.40%   
           
   Television:       
      Minority 1,944 1,953 0.46% 
      Total 10,016 8,962 -10.52% 
      Percent Minority: 19.41% 21.79%   

   

       

       

       

       Hiring 2009 - 2010  
January 2009 January 2010  

  Total Minorities % Minority Total Minorities % 
Minority 

Radio 445 113 25.39% 628 164 26.11% 

Television 700 160 22.86% 674 136 20.18% 
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       Job Openings, 2009-2010 

      

 
2009 2010 % Change  

   Domestic United States:       

      Radio 1,033 1,180 14.23% 
      Television 1,428 1,453 1.75% 
          
   Outlying Territories:      
      Radio 0 1 n/a 
      Television 38 16 -57.89% 
   

        

Total Minority Employees 
by Control of Public 
Radio Stations  

        January 2009  January 2010 

 

Minority Non-
Minority 

All Public Minority Non-Minority All Public 

 
Controlled Controlled Radio Controlled Controlled Radio 

 

            

 
          

Total full-time 

   
  

 
  

Employment 552 4,634 5,186 457 4,946 5,403 
    

  
  

 
  

Minority    
  

389 767 1,156 
Employment 434 626 1,026 34% 66%   

% of Total Minorities  
79% 14% 100% 85% 16% 100% 
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Race / Ethnicity of Employees by control of Public Radio Stations, Full-Time Employees, January 2010 
    

      
            

 
  

           
  African-       Native   Asian/   Non          

  Am   Hispanic Am Pacific Isl. 
Minorit
y   Total     

 
  % of   % of   % of   % of   % of   % of 

 
# Total # Total # Total # Total # Total # Total 

African-
American  140 30.97% 3 0.89% 0 0.00% 2 1.33% 19 0.46%        164  3.16% 

Hispanic 4 0.88% 126 37.39% 0 
0.00

% 2 1.33% 15 0.36%        147  2.83% 

Multicultural 6 1.33% 5 1.48% 0 
0.00

% 7 4.67% 17 0.41%          35  0.67% 

Native Amer. 0 0.00% 0 0.00% 90 
74.38

% 1 0.67% 16 0.39%        107  2.06% 

Asian/Pacific 
Isl. 0 0.00% 0 0.00% 0 

0.00
% 3 2.00% 1 0.02%            4  0.08% 

Non-Minority 346 76.55% 211 62.61% 40 
33.06

% 170 113.33% 4179 
101.28

%     4,946  
95.37

% 

Total 496 100.00% 345 100.00% 130 
100.0

0% 185 100.00% 4247 
100.00

% 5403 
100.00

% 
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Race/Ethnicity of Employees by Control of Public Radio Station 

 Major Programming Decision Makers, January 2010  
 
 

 

  

  African-     Native   Asian/   Non-         

  American Hispanic American Pacific Isl. Minority Total     

 
  % of   % of   % of   % of   % of   % of 

  # Total # Total # Total # Total # Total # Total 

African-Amer. 54 49.54% 2 2.99% 0 0.00% 0 0.00% 8 0.96%          64  5.83% 

Hispanic 2 1.83% 32 47.76% 0 0.00% 0 0.00% 2 0.24%          36  3.28% 

Multicultural 2 1.83% 3 4.48% 0 0.00% 5 25.00% 13 1.56%          23  2.09% 

Native Amer. 0 0.00% 0 0.00% 52 73.24% 0 0.00% 9 1.08%          61  5.56% 

Asian/Pacific Isl. 0 0.00% 0 0.00% 0 0.00% 1 5.00% 1 0.12%            2  0.18% 

Non-Minority 55 50.46% 28 41.79% 12 16.90% 14 70.00% 818 98.44%        927  84.43% 

Total 113 100.00% 65 100.00% 64 100.00% 20 100.00% 851 100.00% 1113 100.00% 
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Hours of Programming Produced by Minorities 

 By Control of Public Radio Station, FY 2009-2010 

   
     

 
January 2009 

 
January 2010 

  

 
Hours Produced Percent Hours Produced 

Minority Hours as 
Percent % Change in Hours, 

 
by Minorities of Total by Minorities 

of Minority 
Produced Total 

2009-10 

African American 137,597 27.70% 107,684 20.35% -21.74% 

Hispanic 40,820 8.22% 54,930 10.38% 34.57% 

Multicultural 11,860 2.39% 8,382 1.58% -29.33% 

Native American 100,365 20.21% 81,019 15.31% -19.28% 

Asian/Pacific Isl. 1,278 0.26% 962 0.18% -24.73% 

Non-Minority 206,056 41.49% 276,278 52.20% 34.08% 

Total 496,698 100.00% 529,255 100% 6.55% 

 

 


